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Message from the CEO

and deserving young musicians and provides them with access to music education. In addition, we are incredibly proud of
the Citi India Art Collection which we have had the good fortune of accumulating over the years and which includes a large
body of art by extraordinary and renowned artists such as Gaitonde, Jehangir Sabavala, Ram Kumar, Souza, Padamsee,
Manjit Bawa and many more. The Citi Art Collection now adorns the walls of our new premises - First International Financial
Centre (FIFC), Mumbaiand reminds us every day of India's rich art history and heritage.

FIFCisone of the, approximately, 90 premises that we operate out of in India and was occupied by us in July 2013.1n 2013, we
also inaugurated the Citi Enclave in Pune. With these two new facilities, we are now proud to have three Platinum LEED
certified premises in the country. Each of these is architecturally and environmentally responsible and green, using natural
resources judiciously. This commitment to environment conservation is consistent with our philosophy to promote
sustainable banking practices globally and is further manifested in our daily banking operations that have digitization as a
key theme. Our focus on digitization and providing a world class digital platform has resulted in over 45% of our 3 million
customersin India choosing to interact with us electronically, with 75% of them opting for digital statements and more than
70% of all credit card payments being completed without paper.

Our biggest strength in India is unarguably, our talent. The Citi India family represents an incredibly talented and diverse
employee base. We are more than 9,500 people operating out of 46 cities and it is our constant endeavor to build an
organization that offers opportunities to all. Our award-winning gender diversity efforts continue to grow each year,
whether it is women-friendly policies or recognizing and nurturing upcoming talent through the Citi Woman Leader Award.
We encourage all employees to pursue a healthy work life balance and have introduced special stay-well at Citi initiatives
aiming for physical and mental fitness.

We are proud to have achieved so much in the short span of a year and hope to continue to grow this commitment to
communities, inthe years to come. | would like to thank all our stakeholders for their continued supportin helping us achieve
our aspirations.
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SUPPORTING
FINANCIAL INCLUSION

With an estimated 60% excluded from the banking system, financial inclusion is not an option in India, but an
imperative for equitable economic growth. Access to financial products and services is needed by all sections of society
in general and vulnerable and low income groups, in particular, at an affordable cost in a fair and transparent manner.
On the other hand the demand for suitable products and services and their appropriate use to meet life-cycle
requirements and create assets, is driven by an individual's ability to understand and manage money.

We at Citi therefore believe that full financial inclusion requires harmonized efforts that

Build Financial Capability; and i
Strengthen Access to Finance |l
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Building Financial Capability

Grant in 2013 - INR 18,433,183

Outreach - 515,800 children in 3,716 schools in
Andhra Pradesh, Assam, Bihar, Delhi,
Jharkhand, Kerala, Maharashtra, Odisha,
Rajasthan and Uttar Pradesh

At Citi, we believe that education is a powerful and invaluable tool that shapes a child, such as Sajid's, future, nurturing in
him the confidence and financial capability to be a responsible and empowered adult. We are therefore proud of our
partnership with the Non-Profit Organization (NPO) Meljol that works towards imparting social and financial education to
children and teenagers, particularly those who are from under-privileged families.

Started in 1999, Meljol works in 10 states in India and has touched the lives of more than 750,000 school children, striving
towards its goal of 1 million by 2015. Citi Foundation has been a long-standing partner of the NPO, to specifically provide
financial education to children and young adults in the age group of 6-16 years. Our joint efforts have helped Meljol instill
responsible financial habits in more than half a million children, across 3,700 schoolsinruralareas and small towns.

For several years now, Meljol has been successfully providing financial education to children through its globally recognized
Aflatoun program. In 2013, it used the grant from Citi to introduce a similar program for teenagers in India, aptly called
Aflateen. The methodology of both these programs is designed to be simple, informative and interactive, ensuring that the
participants develop an understanding of financial concepts, as well as have the opportunity to act out their learning
through Aflatoun banks and group based mock-enterprises.

The delivery of the financial and social education programs take place within the school environment and critical to its
implementation are the teachers, who have been trained by Meljol to effectively communicate the messages of saving,
budgeting, rights and responsibilities in a nurturing environment, where the children can learn and have fun. This school
based model is innovative in its simplicity and effectiveness and can be easily replicated, across different geographies, as
has been demonstrated by Meljol.

Arecent study undertaken to assess the impact of the Aflatoun program supports the premise that introducing children to
financial and social education at an early age, does indeed better develop their financial and economic understanding of the
environment. Children who are a part of these programs are more confident, have better self-awareness, express ideas
clearly, have better mathematical skills and develop a sense of identity and belongingness to their environment.
Approximately 80% of the participating children have also developed a habit of saving and have displayed concern and
positive behavior towards social and environmental issues, setting them well on the path to be the next generation of
economically and socially responsible citizens.






Grant in 2013 - INR 8,311,500 AMERICAN

INDIA
Outreach: 4,675 youth in Delhi NCR and Rajasthan FOUNDATION

India's demographic dividend - a population of 1.2 billion, of which about 0.8 billion are of the age where they can work - is
much cited. Yet we have been unable to truly capitalize on this strength, due to, what is being recognized, as a large gap
between what employers and the industry expect and the skills available with the latent workforce. To address this skill-job
gap, the Indian government and NPOs across the country have introduced large-scale programs to equip employable youth
with appropriate skills and connect them with employers seeking skilled manpower. These employability programs are not
only critical to fuel the country's macro-economic growth but will also bring micro-economic stability to individual
households. However, what most of these programs did not foresee is the one critical challenge faced by first-generation
salaried youth.

Though able to secure jobs and earn aregular income, these youth are often not equipped to understand the nuances of the
financials around the job, thereby potentially limiting their ability to use the money to create assets and reduce vulnerability.
It was to add a component of financial literacy to skill training, that Citi Foundation partnered with American India
Foundation Trust (AIFT), in 2011.

Since 2007 AIFT has been successfully implementing the Market Aligned Skills Training (MAST) program aimed at equipping
underprivileged young men and women with life skills as well as basic training in hospitality, tailoring, retail, IT and BPO
services. The strength of the program is the established network of employers who have been consistently recruiting MAST
trainees. The program has, over the years, trained more than 105,000 youth helping 69% of them secure jobs.

As part of the partnership, AIFT and Citi developed the first-ever curricula for financial education customized to benefit job-
seeking urban youth and incorporated it as an essential life skill into the MAST program. The 25-hour classroom module
introduced participants to the salary slip, the importance of saving, the risks and returns of different investments, the
functioning of formal financial systems and the basics of banking. Recognizing the limitations of classroom training we then
decided to leverage popular technology and make financial literacy available to the students and alumni of MAST, via their
mobile phones.

More than 4,600 youth have been provided access to two mobile based applications. One of these is a game-based learning
tool, which encourages participants to make financial decisions as they move along the 3D board. The participant has an
opening balance in a bank account, cash in hand and assets and liabilities which can be increased or decreased basis
decisions taken during the game. It ends when liabilities exceed assets, cash and bank balance or when the whole board is
covered with balance. The second is called a Mobile Kunji or a ready reference for commonly used financial terms and basic
banking processes such as the documentsrequired to openanaccount, writinga cheque and banking viathe internet.

The penetration of the mobile phone in India, combined with easy to use tools for financial education that can be
disseminated to all users, gives this initiative the potential to truly make an impact on the lives of those who constitute
India's demographic dividend.






Grant in 2013 - INR 10,886,000 ‘
QOutreach: 56,997 women in Bihar, Delhi, Gujarat, ( )
Haryana, Karnataka, Kerala, Maharashtra, Odissa,

Punjab, Rajasthan, Tamil Nadu, Uttar Pradesh, PAR I N AA
Uttarakhand, West Bengal FOUNTDA AT |

The Diksha Program, through which Rajeshwari received training, is provided by Parinaam Foundation in partnership with
India's leading Micro Finance Institution (MFI) Ujjivan Financial Services. We are proud to be supporters of this program
since 2012, helping build the financial capabilities of almost 57,000 women across the country.

Parinaam's program is designed for the urban and semi-urban poor, largely women microfinance borrowers who run micro
enterprises. It does not instruct the participants in what they should do with their money, but instead provides information
and knowledge so they understand the pros and cons of decisions such as the importance of savings, the different financial
services that they can avail of, managing debt - how much to borrow and the pricing of products, the role of the Reserve
Bank of India and why their information goes to a credit bureau. It also provides its participants practical tools such as simple
mathematical skills using a calculator, budgeting with basic income-expenditure formats, using videos to show them how to
use an ATM, helping them open bank accounts and training them to ask the right questions of financial institutions before
availing any services.

About 75% of the women who are trained through Diksha have one or more child in school and therefore incur a large
expense on education, each year. Itis with 300 of these women that in 2013, Parinaam and Citi Foundation decided to pilot a
hybrid savings-grant product called the 'Matched Savings Incentive Program'. The program integrates financial planning for
educationinto the Diksha training whereby women set a savings goal and save a fixed amount each week towards that goal.
It therefore helps them break down a large one-time expense into smaller convenient amounts. Those women who adhere to
their savings plan, exhibiting positive financial behaviour, will be incentivized by Parinaam who will use the Citi Foundation
grant to match their savings. The pilot aims to demonstrate to other women that by planning, it is possible to meet major life
cycle expenses through savings.

A recent third party impact study of the Diksha program indicates that it has helped 90% of its participants understand the
need for financial planning, 84% actually plan their household budget and 76% track their income and expenditure. 81% of
the respondents were even willing to pay some amount for the training. Through its efforts, Diksha has helped about
130,000 women save for health, education and emergencies while they continue to access loans for their business needs,
without being over-indebted.






Strengthening Access
to Finance

At Citi, we endeavor to make finance accessible to farmers, micro and small businesses and small home owners and are
strong advocates of building partnerships and adopting innovative approaches to make finance accessible to those in
remote areas.

In 2013, working along with our NBFC arm, Citicorp Finance (India) Limited, as part of our agriculture lending efforts, we
on-boarded 850 customers engaged in farming-related activities in the states of Gujarat, Maharashtra, Rajasthan, Uttar
Pradesh, West Bengal, Madhya Pradesh, Tamil Nadu, Chhattisgarh, Andhra Pradesh, Karnataka, Punjab, Jharkhand and
Delhi. These loans were to be used by them to purchase vehicles to transport farm produce or farm equipment like bore-
wells, backhoes and small excavators. Of these, about 30% of the loans would be used by those buying or using farm
equipment for the first time.

Citi India also financed around 120,000 individual borrowers through on-lending to various micro finance institutions.
Approximately 90% of these borrowers belong to weaker sections of society, and they used these loans for self-
employment and ortoimprove their economic conditions.

Citi India also financed about 13,000 micro industries and 9,400 small industries, across the country. These industries
supply to larger sectors such as metals and mining, chemicals, materials and machinery, retail, logistics and
pharmaceuticals.

Finally, an important element of our efforts to deepen financial inclusion is to support affordable housing. In 2013, we
financed more than 15,000 affordable housing units directly and through on lending programs with housing finance
companies.

The experience of our initiativesin financial inclusion is further intensified through our research partnership with the Indian
Institute of Management Ahmedabad (IIMA). The Citi supported research that [IMA is undertaking will help a wide range of
stakeholders better understand the manner in which financial education, attitudes, design and communication of financial
products and services and financial advice, influence the financial behavior of individuals and households. It is also
examining the available informal financial services to bring forth the key elements in their products and delivery which
makes them an attractive option for low-income customers. We believe that the outcome of this research will enable those
committedto financialinclusion, to better service the needs of their customersin afairand transparent manner.

Our efforts towards an inclusive society also extends to encouraging the empowerment of communities through enterprise
development and creating access to markets. In 2013 we celebrated the 10th year of the Citi Micro Enterprise Awards that
has, over the span of a decade, been the pioneer to recognize and honor exemplary micro-entrepreneurs and community
owned micro enterprises.

With Pratham Education Foundation we are helping 3,000 entrepreneurs across Andhra Pradesh, Madhya Pradesh,
Maharashtra and Odisha, acquire the skills and support to set up their businesses. A similar initiative in Gujarat, with the
Indian School of Microfinance for Women (ISMW), is making 5,400 low-income women micro-entrepreneurs economically
literate through a combination of enterprise training and financial education.

Programs such as these not only help improve the business skill of entrepreneurs, they also have an implicit element of
financial inclusion, as the participants seek loans, accumulate savings and often even purchase insurance to invest in and
protect their enterprises.
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SERVING
LOCAL COMMUNITIES

Complementing the large programs and issues addressed by Citi Foundation, we continue to undertake focused
initiatives that support India’s rich socio-cultural environment, such as:

The Citi India Art Initiative i

Charitable Contributions to Non Profit Organizations |l

A Computer Donation Program; and activities that encourage H
Employees for Communities il
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Additionally, in 2013 Citi India made Charitable Contributions to a variety of other causes including the Chief Minister's
Relief Fund that supports farmers in Maharashtra who are affected by drought, the United Disaster Management Fund -
Uttarakhand that assisted those displaced by the floods in the state, the NPO Vishwas - Vision for Health Welfare and Special
Needs that works for the disadvantaged and differently abled and Aishwarya Trust that supports children with Congenital
Heart Disease. We also sponsored and participated in fund raising events organized by the Tata Medical Centre Trust,
Habitat for Humanity India, Tata Public Service Welfare Trust and Pratham Education Foundation.

Citi India has also been successfully managing an organizational Computer Donation Program since 2010. This program
refurbishes machines that are being phased out by the Bank, supplementing them with new peripherals before donating
them to social organizations to use in schools and vocational training institutes. Since its inception, we have donated more
than 1,000 computers to about 20 NPOs across the country. In 2013 itself, 200 computers were provided to Amrita Vishwa
Vidyapeetham, Meljol, Pratham Education Foundation and Teach To Lead.

The commitment and engagement of the organization is shared by its employees who actively participate ininitiatives such
as volunteering and payroll giving both of which are designed to foster a culture of Employees for Communities. Each year,
Citiemployees across the world, come together to celebrate Global Community Day and contribute a day of their time to
localissues. Marking our 8th Global Community Day in India, in 2013,1,500 Citi colleagues, friends and family volunteered in
19 events across 10 cities in India to revamp and refurbish community spaces and, in Bangalore, prepare a meal for 120,000
children.

For those who wish to commit a longer time to community work, we have partnered with Teach To Lead and support those
employees who are selected for the Teach For India 2-year fellowship program, with a sabbatical. In 2013, 3 employees were
selected for this sabbatical.

In addition to their time, employees also contribute to credible non-profit organizations such as Akshaya Patra, Cancer
Patient's Aid Association, Habitat for Humanity India, HelpAge India, SOS Children's Villages of India, the World Wide Fund
for Nature, India and Women's Trust of India via the Citi India Employee Payroll Giving Program. This program, run in
partnership with United Way Mumbai, is hosted online on the Citi systems so that employees can access their donation
portfolio, manage recipients and amounts, at will. In 2013, more than 380 employees contributed almost INR 4.5 million to
these organizationsincluding a special contribution of INR1.3 million towards the flood affected families of Uttarakhand.




Building the future of India my way

“lam Kripa Subramony and | teach a class of 40 students in Dharavi, as a 2013 Teach For India Fellow.

It has been 8 months since | joined the Fellowship and the two words that best define my experience so far are “Rollercoaster
Ride". The diversity of people at Teach For India surprised me pleasantly. | interacted with over 250 Fellows from diverse
backgrounds ranging from working professionals, college graduates and even retired defense personnel. This gave me the
opportunity to learn from individuals and their experiences, pick up new skills and ideas to start working on.

Since then, every day brings with it a new challenge and a new learning. | work hard to ensure that no child is left behind, that
every parent understands the value of education and that my kids have a role model. There are numerous stories from each
day lspendinschool. There are days when the kids show grit and lift my spirits after a mild rebuke from the Principal that we,
as a class, received. There are moments of happiness, when after struggling for 3 months, Bhola and Suraj turn over a new
leaf and are eager to attend extra classes.

I had heard so many times that perseverance and undying patience is all that it takes to work wonders. For the first time, | can
see that happening.lam leading the transformation in my kids - and me! It has been an exponential learning curve. It is fun,
overwhelming, astounding, and many times mind boggling. | know that this is just the start of my journey from being a good
teachertoagoodleader and|cannot wait for the rest of it.”
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VALUING OUR PEOPLE

Citi employs more than 9,500 people in 46 cities, all of who are critical to the success and growth of the organization.
We treasure this highly skilled talent pool and strive to continuously invest in their well-being and growth through
initiatives that foster

A culture of Diversity 1
Health and Fitness 1
Interactions with Inspirational Leaders and Alumni i
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Get a glimpse of

tomorrow’s leaders, today!
Presenting the Citi Woman Leader Award 2013.

Citi recognises meritorious women across B-S5chools and empowers them for a brighter future.
The awardees will be granted scholarships and a direct interview for Citi's summer internship
program, 'Impressions - 2014,

If you believe your ‘Leadership CV' makes the cut, apply now. For more details, please reach out
to your placement committee or write to sakshi.kashyap@citi.com

“Think of an awesome opportunity to meet the business heads of a leading financial firm, college alumni and peers from the
top B schools of India! For me, CWLA was this opportunity and much more.

Being a campus winner for such a prestigious award and a part of the final event was a proud privilege. The rigorous
assessment center with the role play, case discussions and interviews were fun filled and good learning experiences. The
workshops that followed will surely help me make a head start in my corporate life. Success stories of people in different
industries are always inspiring for students like us and CWLA provided me that opportunity to interact and be inspired by
successful personalities like Deborah Gillis, Debopama Sen, Radhika Haribhakti, Mini Menon and many more.

Allin all, CWLA was a fun filled exercise right from the leadership essay to the case study to the finals in Mumbai; something
that I will cherish forever.”

Rashmi Torgalmath, Winner of the Citi Woman Leader Award 2013
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Citi strives to build an organizational environment that nurtures the best talent and offers opportunities to all. We aim to
create a work environment where diversity is embraced, meritocracy appreciated, and where people treat each other with
dignity and respect. In 2011 Citi India set up its Diversity Council that aimed to improve women's participation in the
organization resting its strategy on four pillars - Hiring and Development, Policies, Awareness and Sensitization and
Infrastructure.

Diversity starts with us investing in women while hiring and their subsequent development in the organization. The Citi
Woman Leader Award is a unique initiative aimed at recognizing, rewarding and developing young women talent across
India's best business schools. An annual program, it identifies women with leadership potential through a rigorous
assessment process and has become an aspirational event across campuses. The winners are awarded a tuition scholarship,
the opportunity to intern at Citi, interact with senior Citi leaders and be part of a capability building workshop -
“Transitioning from Campus to Corporate".

For Citi's women employees, the Diversity program has introduced several policies designed to retain them and permit them
tomanage their work and family balance. The 'Think Flexibility' focus of these policies now allows women employees to avail
of flexible work arrangements and opt for flexible maternity leave. To protect the careers of high performing women, Citi
now has a Policy on Performance guidelines' for women returning from maternity leave wherein the rating of a woman
employeeis assigned basis the better of tworatings, to arrive at the final performance rating for any particular year.

The Diversity Council also organizes workshops, speaker sessions for managers and women employees to percolate the
culture of diversity in the organization. Such efforts have helped Citi India increase the participation of women in senior
management by 2% over the last one year and reduce attritionamong women by 2.7%.

Acknowledging these efforts, at its 3rd Women Conference, the National Human Resource Development Network
recognized Citi as one of the Top 10 Companies for Gender Diversity for 2013. We have shared our experiences at the
Community Business Diversity and Inclusion Forum, 2013 and partnered with Deloitte in an industry-wide study titled
“Generation Next Workforce Study 2013". This study aimed at understanding the aspirations, values and expectations that
Gen Next holds towards its work and work environment.

Citi Woman Leader Award

Saluting Leadership and Excellence




Health and Fitnhess

The Citi Fitness Challenge is an annual global event that encourages employees to set fitness goals and keep track of

them through a mobile application. Participants can choose to convert their “Citi Fitness Units” into charitable
contributions for International Rescue, Project HOPE and CARE International.

In sync with the challenge, Citi India created a Fitness Week during November 2013, with a variety of health related
activities across different locations. Employees in Mumbai turned up in large numbers to learn and experience Tibetan Yoga.
In Kolkata employees held cricket matches, Zumba classes, badminton games, nature walks, table-tennis and carom
competitions. Those in Chennai worked it out in the gym with a Tread Mill Test, Stomach Crunches, Push-ups and Sitting Toe
Stretch. The employeesin Pune set up a football tournament. All around, the feedback from participants was that the week
was fun, a stress-buster and a great way to meet new people.

Through the year, Citi Life helps employees attain a better work- life balance and cope with a fat-paced work environment.
Its Employee Assistance Program (EAP) makes available a confidential hotline and counseling service to employees and up
to three members of their families. Quarterly workshops are held to reach out to employees and the 2013 workshops were
targeted to managers who are responsible for large teams or have particularly stressful roles.




Citi India Speaker Series

Each year, we invite leaders and visionaries to share their views on leadership, management philosophy and anecdotes of
the experience they have acquired in their long illustrious careers, with our employees. This initiative is a step towards
furthering a culture of learning at Citi India and also as a platform for employees to share and discuss trends that shape
businesses. In 2013, Citi employees were privileged to have the legendary Vineet Nayar, Vice Chairman, HCL Technologies
and Founder, Sampark Foundation, address them as part of the Citi India Speaker Series.

More than 250 employees from across the country joined in to hear Mr Nayar speak about his influencing childhood
experiences to the evolution of his management philosophy - Employee First, Customer Second. As Mr Nayar shared HCL's
transformational journey from simply improving effectiveness to proposing 'incremental innovations' and then
reconfiguring HCL's operations by institutionalizing 'disruptive innovation’, he also spoke candidly about the challenges
that the employees and he faced in addition to the learning they took from the process, leaving the audience inspired and
empowered.

28



Citi India Alumni Network

Citi's tradition of nurturing talent has led to it having a strong alumni network of those who spent a lifetime in the
organization and those who went on to lead teams in other companies, taking with them the values and experience acquired
during their years with Citi. In 2013, more than 65 of our alumni got together at our new headquarters to celebrate the year
gone by, share interesting anecdotes and reminisce about the good old times.

Attendees included Victor Menezes, Ambassador of the India Alumni Network and many industry leaders, who are all proud
that they are first and foremost Citibankers. The alumni walked around the new premises and appreciated the many
artworks on display around the office. The Citi Art collection comprises of works from some of India's most renowned artists
- Akbar Padamsee, Anjolie Ela Menon, B. Prabha, Badri Narayan, C. Douglas, F N Souza, Jamini Roy, Jehangir Sabavala, K G
Subramanyan, K H Ara, Laxman Shrestha, M.F. Husain, Manjit Bawa, Nilima Sheikh, N S Bendre, Prabhakar Kolte, R.K.
Laxman, Ram Kumar, Sudhir Patwardhan and V.S. Gaitonde. Many of the artworks were acquired by the alumni during their
time with Citi and led them down memory lane as they penned their feelings on a canvas that will now be placed in the Citi
premises.
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ENVIRONMENTAL
SUSTAINABILITY

The judicious use of resources is a priority at Citi and we are committed to imbibing the ethos of conservation and
sustainability into our operations, whether it is the way we

Manage our Premises or i
Conduct Business I
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First International Financial Centre




Citi Enclave

Globally, Citi was a cofounder of the Equator Principles (EP), the leading framework for managing environmental and social
risksin project finance.From 10 initialmembers at the 2003 launch, the EP Association membership has grown to 79, around
the world.

Our commitment and investmentsin digitization and technology reflect our desire to provide our customers world class and
convenient tools through which they can manage their finances and engage with their bank, while at the same time making
theseinteractions andthereby, our operations, environment-friendly.

An increasing number of customers are now being on-boarded through digital means, rather than the paper forms.
Initiatives like '3 clicks to apply for a credit card' a card can now be issued and delivered to a customer in less than 4 days.
Internet and mobile banking are being made simpler, accessible and more secure, to encourage customers to use electronic
banking rather than traditional instruments. 70% of our credit card customers make their payments online, which has
directly resultedin an estimated 32% decrease in the number of cheques being used.

Citi was one of the first banks to introduce a mobile application for smart phonesin India and subsequently added to it the
Immediate Payment System - a 24/7 feature that allows our customers to transfer funds instantly and online from their
mobile devices. Features such as these and others like the "Virtual Assistant", a 24/7 self-help tool for customers to type in
their queries and get them answered instantly online, have increased convenience and reduced the need for customers to
travelto branches.



Now transfer funds instantly 24x7!

With IMPS you can transfer* andreceive funds from any bank account using your account number and IFSC code.

Steps to transfer funds through IMPS

Step 1 Add a Payee on Citibank Online Step 2  Transfer Funds to the Payee

Login to Citibank Online and add a payee for )
m NBS fulidl Grensiers usiig weul m Now transfer funds instantly to the
beneficiary's account number and IFSC pre-registered payee using Citibank

cad Online.

Steps to receive funds through IMPS

Note your Account number & IFSC code of Share the Account number and IFSC
;. i your bank to which you want the funds ~ code with Remitter to receive funds

remitted. instantly.
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